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Member owned credit
unions the right choice 
for many

Credit Unions and the Community

Improvements in Credit Unions

Technology in Credit Unions
Simple Ways to Quickly
Boost Credit Scores

Credit Unions and Social 
Media
When to Use Credit and 
Debit Cards

Benefi ts of Joining Credit Unions

Financial Tips for 2018

Take a look inside to see the vast 
array of services, tools and new 
technologies available at credit 

unions today.
Credit unions continue to be a 
vital part of our community.

Learn more about credit unions 
in your neighborhood.
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Credit Union Directory
Dallas 

Cross Valley Federal Credit Union 
47 Memorial Hwy., Dallas 
(570) 823-6836 

Hazle Township 

Hazleton School Emp. CU 
1049 Wilbur Ct., Hazle Township 
(570) 459-1611

Kingston 

UFCW Federal Credit Union 
570 Market St, Kingston 

Incol Credit Union 
584 Wyoming Ave., Kingston 
(570) 288-2326 

Community Regional Credit 
Union 
584 Wyoming Ave., Kingston 
(570) 288-2326 

WVW Community FCU 
109 Gateway Shopping Center, 
Edwardsville 
(570) 287-5655 

Valley Pride Federal Credit Union 
480 Pierce St., Kingston 
(570) 714-1685 

WOD Federal Credit Union 
1265 Wyoming Ave., Kingston 
(570) 288-1550 

Noxen 

Noxen Community FCU 
R.R. 1, Box 128, Noxen 
(570) 298-2140

Pittston 

Highway FCU 
1843 Highway 315, Pittston 
(570) 602-7400 

Plains 

Valley Pride Federal CU 
34 N. River St., Plains 
(570) 823-2884 

Scranton 

CMC-FCPI Emp. FCU 
415 Colfax Ave, Scranton 
(570) 348-2140 

First CU of Scranton 
605 Davis St, Scranton 
(570) 961-8953 

NET FCU 
119 Mulberry St., Scranton 
(570) 961-5300 

 Penn East FCU 
1300 Meyler Ave., Ste. 201, 
Scranton 
(570) 342-2720

Shavertown 

Offset Paperback Fed CU 
1501 S. Memorial Hwy. #3, 
Shavertown 
(570) 696-1633

Trucksville 

Back Mountain FCU 
52 S. Memorial Hwy., Trucksville 
(570) 696-1633

Tunkhannock 

P & G Mehoopany Emp. FCU 
15 Lane Hill Rd, Tunkhannock 
(570) 836-3227 

Wellsboro 

S. & S. M. H. EMPLOYEES FCU 
32-36 Central Ave., Wellsboro

Wilkes Barre 

Choice One Community Credit 
Union 
101 Hazle St., Wilkes-Barre 
(570) 823-7676 

Wilkes-Barre City Employee 
Federal Credit Union 
40 E. Market St., Wilkes-Barre 
(570) 826-8244 

Corner Post FCU 
566 S. Main St., Wilkes-Barre 
(570) 823-6151 

St. Nicholas Federal Credit Union 
254 S. Washington St., Wilkes-
Barre 
(570) 825-2640 

Vantage Trust Federal Credit 
Union 
881 Mundy St., Wilkes-Barre 
(570) 819-3337 

Service 1st Federal Credit Union 
620 Baltimore Dr. #250, Wilkes-
Barre 
(570) 825-4808 

Penn Wilco FCU 
P.O. Box 1233, Wilkes Barre 

Luzerne County FCU 
200 N. River St., Wilkes Barre 

Corner Post FCU 
566. Main St, Wilkes Barre 

Cross Valley FCU 
640 Baltimore Dr., Wilkes Barre 

Saint Nicholas FCU 
P.O. Box 1213, Wilkes Barre 

Choice One Community FCU 
101 Hazle St, Wilkes barre 

City Mark FCU – City Hall 
40 E Market St, Wilkes Barre 

W-BEE FCU, South Main Plaza 
P.O. Box 1194, Wilkes Barre 
 
 
Wyoming 

UFCW Federal Credit Union 
377 Wyoming Ave., Wyoming 
(570) 693-0500 

Par-Del Emp. FCU 
800 Wyoming Ave., Wyoming 
(570) 693-2545 

U.F.C.W. Local #72 FCU 
800 Wyoming Ave., Wyoming 
(570) 693-4072 

Wyoming Area FCU 
800 Wyoming Ave., Wyoming 
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Member owned credit unions the right choice for many

From regular checking accounts and 
investment planning to new electronic 
advancements and enhanced fraud-
safety features, credit unions are doing 
more than ever before.

Northeastern Pennsylvania happens 
to be home to many credit unions, 
where members and employees are all 
integral parts of the success.

“Credit unions are a little different, 
but that’s why you’ll like us,” Colleen 
Phillips, Vice President Marketing, 
Service 1st Federal Credit Union, 
said. “We’re local people helping local 
people achieve the financial goals 
they’ve set for their themselves, their 
family, their business and even their 
community. At Service 1st, we refer to 
it as ‘friends you can bank on.’ We’re 
here for good times, and those bumps 
along the way.” 

The earliest financial cooperative 

dates back to the early 19th century 
in England.  The concept of a not-for-
profit financial institution made its 
way to the United States and trans-
formed to what we call a credit union 
today. 

Credit Unions exist purely to serve 
their members, whether it comes to 
making deposits or applying for a 
loan, they provide a safe place to save 
and borrow money at reasonable rates. 

“A credit union is a not-for-profit 
organization, dedicated to helping 
its members ‘find solutions for their 
financial lives’,” says Jill McGlynn, 
Chief Experience Officer of Cross 
Valley Federal Credit Union. “As a full-
service financial institution, a credit 
union offers an array of lending, sav-
ings, checking, eService, and business 
solutions.” 

  

By Hartt Lang
hlang@timesleader.com

See CREDIT UNIONS | 7

Submitted photo

Submitted photo

Service 1st’s corporate center. Service 1st has 10 branch locations.

American Red Cross Hurricane donations.
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Credit unions offer many, if not all, of the same 
services as banks do. The biggest difference between 
the two is that credit unions are owned by members, 
not stockholders.  This also offers members a more 
personal connection with credit union employees. 

“They (credit unions) offer the same services as 
banks, but the profi t cycles back to members instead 
of large stockholders,” McGlynn says.  “As a result, 
members benefi t from better rates and lower fees on 
deposit accounts.” 

Members benefi t from the not-for-profi t organiza-
tion by seeing signifi cantly higher interest rates on 
savings accounts and lower interest rates on loans. 
“In addition to staying true to our members, credit 
unions maintain true to our roots, working each day 
with the fundamental belief of those that founded 
the credit union movement in mind, ‘People Helping 
People,’” McGlynn says. 

A common misconception about credit unions is 
that they are only open to certain groups of people 
or are diffi cult to open an account with. However, 
many credit unions accept new members based 
on employer, location, or involvement in a specifi c 
group (church, school alumni, or labor union). 

“At Cross Valley FCU we believe that the greatest 
benefi t besides our products and services is our abil-
ity to help members fi nd solutions for their fi nancial 
lives,” McGlynn says. 

Local credit unions 
make the process of 
opening an account and 
applying for a loan easy 
and the level of care and 
compassion each credit 
union employee shows 
to its members is bar 
none. 

“Our vision is to 
share a common goal 
in being the ultimate 
fi nancial cooperative for 
our members with the 
highest regard toward 
established philosophies, 
quality service, and 
moral and social respon-
sibilities,” says Deborah 
Mozal, Chief Executive 

Offi cer of Community Regional Credit Union. 
“At a credit union, you are a member,” Mozal says.  

“You own a piece of the pie. All of the profi ts of a 
credit union are returned to the members in the form 

of no cost and low-cost services 
and low loan rates.” 

Because of the importance 
of the phrase “People Helping 
People” credit unions see their 
members as more than just an 
account number. 

“At Community Regional, we 
are here to make sure you suc-
ceed fi nancially,” Mozal says.  
“We even offer investment 
services to help with retirement 
planning.” 

Looking for a credit union 
near you? See the directory on 
page 3 for a list of local credit 
unions or visit http://mapping.
ncua.gov/ and search by enter-
ing your address, city, state, or 
zip code.

CREDIT UNIONS
From page 6

Submitted photo
International Credit Union Day takes place on the third 
Thursday of every October.



F8

Get to Know Your Local Credit Unions Times Leader8  Monday, January 22, 2018



F9

Monday, January 22, 2018   9Times Leader Get to Know Your Local Credit Unions



F10

Get to Know Your Local Credit Unions Times Leader10  Monday, January 22, 2018

Credit unions and the community
By Hartt Lang
hlang@timesleader.com

Since the early 1900s, credit unions 
have stood by the same general idea 
– to help people. The phrase “People 
Helping People” has been a core value 
of credit unions across the country 
since they opened their doors in the 
United States. 

What sets credit unions apart from 
other financial institutions is that they 
are member-owned, so members are at 
the heart of everything credit unions 
do. 

“This could mean that a young fam-
ily is meeting with our Retirement and 
Investment Center to set up life insur-
ance for the first time; that someone 
is realizing their dream and closing a 
loan to start their own business, or it 
may mean that we are hosting a first 

time auto buying class with a local 
dealership at an area high school, or 
teaming up to raise awareness and 
funds to benefit a charity that touches 
the lives of our neighbors,” says Col-
leen Phillips, Vice President of Mar-
keting at Service 1st Federal Credit 
Union. “We are very fortunate to be 
part of a movement where all of these 
things are possible. 

Of course, credit union employees 
are happy to help members with loans, 
financial advice, and much more, but 
they are also a valued part of the com-
munity.   

“At Service 1st, our team truly 
enjoys taking an active role in initia-
tives that benefit our community,” says 
Phillips. “We are preparing now for 

our 25th Annual Charity Golf Tour-
nament and our 7th Annual Charity 
Duck Derby.  In 2017, funds raised 
from these two events combined, 
resulted in a $35,000 donation, shared 
by three local organizations.” 

“Since 2015, we’ve raised $23,000 to 
benefit those affected by pediatric can-
cer through an initiative called Going 
Gold. Plans for Going Gold 2018 are 
already underway,” says Phillips. 

One of the most unique things 
about credit unions is the comradery 
between branches.  “We all help out,” 
Carole Fischer, CEO of Corner Post 
Federal Credit Union says. “That’s 
something that makes a huge differ-
ence with credit unions.  We all work 
together.” 

Fischer says many times, during 
community or charity events she can 
pick up the phone and call another 
credit union branch and ask for volun-
teers.  “When it comes down to help-
ing the community, we work together,” 
Fischer says.  “The [credit union] 
chapter has several events throughout 
the year where all of the networks 
work together to help the community.” 

Reality fairs are annual events held 
by the Corner Post Federal Credit 
Unions. During reality fairs, Corner 
Post FCU visits Hanover Area High 
School and educates students on bal-
ancing their budget – depending on 
their career and financial choices. 

See COMMUNITY | 11

Submitted photo

Children’s Advocacy Center Check Presentation, November 2017. NET Credit Union employees and board of directors present $10,000 check to Children’s Advocacy Center of NEPA.  
Donation includes all funds raised for the organization in the 2017 calendar year.
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Prior to the event, students pick their career choice, 
from there they are given their starting salary, taxes, 
and net income for the month.  There are about 20 
stations the students stop at: housing, transportation, 
food, entertainment, to name a few – each is a monthly 
expense.  

“It teaches them how to balance their budget,” Fisch-
er says. “They choose their own path and get to see 
what they are left with at the end of the month.” 

Along with educating students, many credit unions 
take part in volunteer work.  Community Regional 
Credit Union’s CEO, Deborah Mozal, says they volun-
teer with Luzerne County Dress for Success and the 
Weinberg Food Bank Holiday Food Drive. 

“At Community Regional, we participate in numer-
ous activities, individually as employees, and as a 
credit union,” Mozal says. “The credit union recently 
held an open house at our Old Forge branch and col-
lected Toys for Tots, while having Santa, Mrs. Claus 
and their elf on hand, along with marines representing 
Toys for Tots.” 

See COMMUNITY | 14

COMMUNITY
From page 10

Submitted photo
The Pennsylvania Credit Union Association visits area high schools to educate students about budgeting their money. 
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Improvements in credit unions

Credit unions have come a long 
way since the early 1900s.  Due to 
the lack of interest from commercial 
banks and institutions in offering 
loans to families in need, credit 
unions saw a boost in popularity in 
the 1920s.  

Even in 2018, American families 
are struggling with similar financial 
issues and credit unions are still 
here to help. Many positive changes 
and improvements have been made 
in credit unions over the past few 
years.  

“The most positive change we 
made was with partnering with our 
members by helping them improve 
their credit scores, while helping 
them lower their monthly payments 
and stay away from predatory lend-
ers.  When you help somebody 
achieve their goals, they are more 
likely to refer a friend to NET,” 
Clarence Baltrusaitis says. 

Clarence Baltrusaitis, CEO 
of NET Credit Union, has been 
involved with NET Credit Union for 
almost 5 years and involved in the 
Credit Union Movement for 12. 

“Credit unions have been continu-
ously helping out people by having 
low minimum balances as compared 
to other financial institutions,” says 
Colleen Madar, CEO of Vantage 
Trust Federal Credit Union. “Our 
minimum balance for a Share Sav-
ings account is $5. Vantage Trust 
Federal Credit Union does not 

require a minimum balance in the 
Share Draft (checking) account.” 

Madar, CEO of Vantage Trust 
Federal Credit Union has been with 
the company for over 13 years. 

“Some positive improvements 
(to just name a few) include: A 
positive and improving Capital and 
Return on Investment (ROI), a 
successful shared branch program 
with First Credit Union of Scranton 
which greatly benefits both of our 
members, the moving of our Dal-
las Branch which will now include 
a drive-thru and add a new sense 
of convenience for our members, 
new products and services, and the 
implementation of our Interactive 
Teller Machines (ITM) in three 
unique locations,” Jill McGlynn, 
Chief Experience Officer of Cross 
Valley Federal Credit Union says. 

McGlynn has been with Cross 
Valley Federal Credit Union since 
the spring 
of 2006.  
McGlynn 
started as 
an intern in 
the Market-
ing Depart-
ment while 
attending 
King’s Col-
lege. From 
there, she 
stayed 
onboard and 

has worn many hats at Cross Valley 
FCU, from a marketing intern to 
Marketing Assistant, Marketing/
Community Relations Coordinator, 
V.P. of Marketing and Operations, 
and now she is the Chief Experience 
Officer. “It has been such a wonder-
ful experience working for Cross 
Valley FCU,” McGlynn says. 

“I have watched Cross Valley 
FCU grow and prosper immensely, 
especially over the past few years, 
thanks to a dedicated and loyal 
board of directors, management 
team, and incredible staff who truly 
believe in our credit union and the 
founding philosophy of “People 
Helping People,” McGlynn says. 
“No matter what trial or tribula-
tion was thrown our way I am very 
proud to say that we have not once 
forgotten our roots or the reason we 
are here today, which is to serve our 
members.”

By Hartt Lang
hlang@timesleader.com

When shopping for auto loans, prospective car buyers should limit their loan shopping to a two-week period. Many auto buyers now shop for auto loans separately 
from shopping for cars, first arranging financing via a bank, credit union or other lender, and then beginning their search for their next car or truck. While that can 
help buyers secure low interest rates and borrower-friendly loan terms, buyers should know that each time they apply for loans their credit scores dip. The lower a 
prospective borrower’s credit score, the harder it becomes for that person to secure the best loan rate. However, according to the online financial resource Bankrate.
com, applicants who can file all of their loan applications within a two-week period will only have those applications count as one credit inquiry. That means appli-
cants’ credit scores will only fall once as opposed to several times for prospective buyers who apply for loans sporadically over the course of several weeks or months. 
Potential borrowers also should know that once they have prequalified for loans and found a car or truck they want to buy, they can then present their loans terms to 
the dealership and ask if the dealer can beat the terms, potentially saving them more money over the life of the loan. 

Did you know?

Volunteering is and has been a vital part of 
the credit union community.

 “We make it our utmost priority to serve 
those in need and to unite as a team to benefit 
others,” says Jill McGlynn, CEO of Cross Val-
ley Federal Credit Union. “We work hard each 
year to raise not only funds, but also awareness 
for the lifesaving efforts of many charitable 
organizations, and are proud to once again be 
the Presenting Sponsor for the American Heart 
Association’s Spring Heart Walk.” 

“It is our goal to truly make a difference in 
the lives of others one step at a time,” McGlynn 
says. “We are also so honored to be the 2018 
sponsor for ‘Little Hats, Big Hearts’ Program, 
which will deliver over 1,000 ‘little hats’ to 
proud new parents throughout heart month in 
February within local hospitals.” 

Clarence Baltrusaitis, CEO of NET Credit 
Union says that NET participates in many local 
charities throughout the year.  

“NET has a Philanthropy Team comprised of 
employees from different departments within 
the credit union,” Baltrusaitis says. “Each 
month we gather to discuss what we can do for 
the community – sometimes it’s just volunteer-
ing, many of the times it’s donating money, and 
twice a year we do big fundraisers. In 2017, we 
raised for Children’s Advocacy Center.” 

Whether they are helping members of the 
credit union or members of the community, one 
thing that every credit union has in common is 
their willingness to help others. 

“Our amazing staff is always planning new 
fundraiser initiatives,” Jill McGlynn says.  
“Whether it is a homemade soup sale, candy 
bar sale, Gertrude Hawk Fundraising event, 
bake sale, or other branch event, helping others 
never tasted so sweet!”

COMMUNITY
From page 10

The average credit score in the United States is approximately 688.
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Technology in credit unions
By Hartt Lang
hlang@timesleader.com

From the way we use our debit cards or deposit 
money into our accounts, technology in banking is 
so much more than it used to be. Many credit unions 
have been jumping on board with the recent changes 
in technology in order to keep up with the times. 

The biggest change seen in the past couple of years 
is EMV or chip credit cards.  A new safety feature 
that is built into credit and debit cards to protect 
consumers from fraud.  Credit unions, like Com-
munity Regional Credit Union, are in the process of 
converting their debit card inventory to EMV chip 
enabled cards for added security. 

“Our ATMs are already chip enabled,” Deborah 
Mozal, CEO of Community Regional Credit Union, 
says. 

Cards will now need to be ‘dipped’ into ATMs 
instead of slid through like machines in the past.  
“When an EMV card is dipped, data flows between 
the card chip and the issuing financial institution 
to verify the card’s legitimacy and create the unique 
transaction data,” according to creditcards.com. 

This process takes a bit longer than the tradi-
tional ATM swipe, because when the card enters 
the machine data flows between the card chip to the 
card owner’s financial institution where the card’s 
legitimacy is verified.  After the card is verified the 
transaction is given a unique transaction code that 
can’t be duplicated or re-used. 

EMV cards are being implemented (and praised) 
because they deter hackers from using and duplicat-
ing cards. 

Credit unions are also utilizing mobile apps in 
order to make banking more convenient for their 
members.  NET Credit Union offers Online Bank-
ing, Bill Payer, Apple/Android/Samsung Pay and two 
apps – the NET Credit Union App and the Debit 
Card Valet App. Both are available for download on 
the App Store or Google Play. 

“The Debit Card Valet app allows you to track your 
debit card transactions and get alerts when your card 
is used,” Clarence Baltrusaitis, CEO of NET Credit 
Union says. “Also, you can deactivate your card from 
the app if you lose it or you notice transaction alerts 
that you may not have authorized.” 

Jill McGlynn, Chief Experience Officer of Cross 
Valley Federal Credit Union says finding solutions 
for their member’s financial lives is their number one 
goal. 

“Because our members are so important to us, 
we have stayed committed to developing and imple-
menting the most recent and up-to-date technology 
to better enrich the credit union experience for our 

members,” McGlynn says. 
McGlynn says one of Cross Valley Federal Credit 

Union’s new advances in technology includes imple-
mentation of three Interactive Teller Machines 
(ITMs) called iVirtual.

 “These Interactive Teller Machines (ITM) provide 
our members with the same great services, and also 
the unique choice of self-service through an ATM, or 
connecting with a remote teller in a highly personal-
ized two-way audio/video interaction,” McGlynn 
says.  “Members will still receive the full benefits of 
a branch experience, but in a more convenient way.  
With our ITM members can cash checks, transfer 
funds, make a loan payment, deposit money, and so 
much more!” 

“Another new advancement is our fraud monitor-
ing alert system,” McGlynn says.  “With this, keep-
ing your card safe is as easy as sending a text.  With 
interactive fraud alerts, if our system detects suspi-
cious activity on your card, you’ll receive a text mes-
sage with details about the suspected transaction.  
All you have to do is respond to the text with a ‘yes’ 
or ‘no’ to confirm or deny the transaction.” 

“Last but not least, our newest advancement is 
the adding of an online chat feature to our website,” 
McGlynn adds. 
“This makes it even 
more convenient 
for our members to 
have their financial 
questions answered 
in real time by one 
of our qualified 
member service rep-
resentatives.” 

Carole Fischer, 
President/CEO of 
Corner Post Federal 
Credit Union says 
that one of their 
biggest changes 
and improvements 
is with e-services 
and technology.  
“Technology has 
improved over 
all,” Fischer says.  
Corner Post Fed-
eral Credit Union 
recently updated its 
operating system 
which put the credit 

union in a better position to grow. 
“This gives members the availability to apply for 

loans online,” Fischer says.  “Everything is done 
electronically. Any form that a member would need 
to fill out, it can be done through the home banking 
portal.” 

Service 1st Federal Credit Union is getting ready 
to launch their updated website which will provide 
their members with a more user friendly and respon-
sive platform about the products and services they 
have to offer. 

“Our mobile platform enables members to transfer 
funds, check their balance, deposit checks, and apply 
for loans from anywhere they have internet access,” 
says Colleen Phillips, Vice President of Marketing at 
Service 1st Federal Credit Union.   

Service 1st Federal Credit Union has their mem-
bers safety and security in mind, which is why they 
use fingerprint scanners to pull up their member’s 
account information. This prevents Service 1st’s 
members from saying their personal information out 
loud in front of others. 

“We are always reviewing new opportunities to 
increase convenience while ensuring the security of 
our members’ account information,” Phillips says.

EMV cards are being implemented because they deter hackers from using and duplicating cards.
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Financial experts advise that individuals and families save enough money to cover at least six months’ worth of expenses in the case of an emergency or unfore-
seen layoff. Others say that savings should be closer to a year’s worth of expenses. In spite of the obvious benefits of having a financial safety net, many people con-
tinue to live paycheck to paycheck, either voluntarily or out of necessity. According to Pitney Bowes, a document management services company, and Bankrate.com, 
many people fall well below the benchmarks suggested for savings accounts, checking accounts, 401(k) plans, and other means of building nest eggs. Data suggests 
the average American has anywhere from $5,000 to $7,000 in savings and between $2,000 and $4,500 in checking accounts. In 2011, the Digerati Life, a resource to 
help people make smart financial choices, found that 50 percent of American households didn’t even have a retirement account, while a little more than 7 percent did 
not have a bank account.

Did you know?

The road to great credit begins with consumers. 
Consumers who demonstrate an ability to pay bills 
on time and stay out of debt can make themselves 
more attractive to prospective creditors, which can 
ultimately save them thousands of dollars when they 
purchase homes and/or vehicles.

While strong credit scores take years to build, 
men and women looking to improve their scores can 
begin doing so rather quickly. Scores will not sky-
rocket overnight, but they will begin to improve if 
consumers begin taking the following steps.

· Pay bills on time. Paying bills on time is one of 
the most effective and simplest ways for consum-
ers to improve their credit scores. One of the credit 
scores lenders use to determine if they will extend 
credit to a given applicant is the FICO® score, 
which is generated by the Fair Isaac Corporation. 
According to the Fair Isaac Corp., a FICO score is 
broken down into five categories, some of which 
factor more heavily than others. An individual’s pay-
ment history accounts for 35 percent of his or her 
FICO score, making it the most influential of the five 
factors for people who have been using credit for a 
long time. (Note: People with a nonexistent or great-
ly limited credit history may have their FICO scores 
more influenced by other factors.) If necessary, set 
up automatic payments so all bills, but especially 
bills owed to creditors, such as credit card compa-
nies and student loan lenders, are paid on time.

· Pay down balances and keep them low. Paying 
bills on time might not be enough to dramatically 
improve credit scores if consumers are still only 
paying the minimum amount each month while 
maintaining high balances. After payment history, 
amounts owed is the second biggest influence of 
most consumers’ FICO scores, accounting for 30 per-
cent of an individual’s score. So in addition to paying 
on time, consumers should try to pay more than the 
minimum amount due each month, ideally paying 
balances in full each month.

· Study your credit report. Credit scores can some-
times fall victim to errors on a person’s credit report. 

A 2012 Federal Trade 
Commission Study found 
that roughly 25 percent of 
all consumers had errors 
on their credit reports that 
adversely affected their 
credit scores. Consumers 
who suspect their credit 
score does not reflect their 
credit worthiness should 
examine their reports, 
which are available to all 
consumers once a year for 
free, for mistakes. Report 
any mistakes to Equifax, 
Experian and/or Tran-
sUnion.

· Wait to apply for new 
lines of credit or mort-
gages. Consumers’ credit 
scores take a small hit each 
time they apply for new 
lines of credit, whether it’s 
a credit card or mortgage. 
Consumers who want 
to quickly improve their 
scores should refrain from 
applying for new lines 
of credit until they have 
increased their scores to 
a point where they won’t 
mind seeing those scores 
take a small dip.

Consumers’ credit scores 
can affect their lives in vari-
ous ways. While it takes 
time to build strong credit 
histories, consumers can 
take small steps to begin 
improving their credit 
scores right away.

Simple ways to quickly boost credit scores

Use credit sparingly and make payments on time. It takes years to build good credit, but it’s 
worthwhile to be patient.
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Social media is considered to be the underdog of 
marketing to some, but it has been a useful tool to 
many credit unions.  Using sites such as Facebook, 
Twitter, or YouTube to market their brand, credit 
unions have found that social media is an easy and 
affordable way to get the word out about their prod-
ucts and services. 

“Social media is a vital portion of our marketing at 
Cross Valley FCU,” Jill McGlynn, Chief Experience 
Officer of Cross Valley Federal Credit Union says. “It 
offers us a cost-effective way to build brand aware-
ness, interact with our members, engage with com-
munities and local businesses, and to alert members 
of any immediate notifications or alerts.” 

Cross Valley Federal Credit Union is very active 
on Facebook, with weekly posts, updates, tips, and 
articles to keep people engaged.  Cross Valley FCU 
also uses Facebook as a way to update its members 
about holiday closures or late openings due to bad 
weather. 

“Social media offers Cross Valley FCU a great and 

fun way to connect with members on a higher and 
more interactive level,” McGlynn says. 

Another credit union that utilizes social media is 
Community Regional.  Community Regional Credit 
Union promotes their Facebook page (@community-
regionalcreditunion) through Facebook advertising 
in the local market to let residents of Luzerne and 
Lackawanna counties know they can join their fam-
ily.  

They are also active on Twitter (@commregcu) 
with regular postings of tips about home buying, 
saving for retirement, and filing taxes.  Community 
Regional Credit Union monitors their social media 
traffic closely and is always looking for ways to keep 
members in the loop. 

 “We recently did an analysis of our 2017 electron-
ic statistics,” says Deborah Mozal, CEO of Commu-
nity Regional Credit Union. “With Constant Contact 
we have a 21% open rate with the industry average 
being 11.8%.  We have an 8% click through rate with 
the industry average being 6%.” 

What does this mean for Community Regional 
Credit Union?  It means that members (and non-
members) are visiting their social media pages and 
interacting with their posts.  

“We are always looking for ways to improve even 
though we are exceeding the industry averages,” 
Mozal says. 

While social media plays a key role in spreading 
the word about credit unions, Cross Valley FCU, 
Community Regional Credit Union, and other credit 
unions already have the best marketing tool there is 
– their members. 

“Cross Valley FCU has been in the unique and 
wonderful position that our members are actually 
our greatest marketing tools,” McGlynn says.  “Their 
true testimonials and word of mouth initiatives have 
been the strongest ways to spread our credit union 
message. They are by far our best referrals and we 
are lucky to have them.”

By Hartt Lang
hlang@timesleader.com

Credit unions and social media

The decision of whether to use a debit card or a credit card can affect consum-
ers’ credit ratings and make it easier or more difficult to manage one’s personal 
finances. This decision often depends on the situation and understanding how 
each of these cards works.

Credit cards allow customers to borrow money from the credit card company 
up to a certain limit with the intent to pay back the amount used at the end of 
the month. If that balance is not paid in full, customers will be charged interest 
fees. Debit cards are a direct link to the money a person has in the bank. Debit 
cards withdraw cash straight from a checking account, so no interest will ever 
need to be paid on purchases made with debit cards.

Since 2004, use of debit cards has exceeded credit cards for purchases made in 
the United States, reports the Federal Reserve. In 2012, debit cards were used to 
make 47 billion payments, compared to 26.2 billion payments made with credit 
cards. But debit cards might not always be the best choice in certain situations. 
Here are a few ways to weigh the options of what payment method might be 
best.

If you’re concerned about fraud: Credit
Credit cards typically offer better fraud protection than debit cards. If unau-

thorized purchases are reported, the consumer’s maximum liability is $50, 
though many credit cards offer zero liability. Debit cards offer some protection, 
but it may take a little longer to get your money back, and loss responsibility 
amounts may be higher.

If you don’t want to overspend: Debit

Staying on budget and not overspending can be challenging when using credit 
cards. When cash leaves your hand, it is easy to keep track of what you have left. 
This isn’t as easy when using credit to make purchases. Some shoppers feel they 
are more likely to overspend when using credit than having money deducted 
from their bank accounts via debit cards. Bank of America says record-keeping is 
made simpler with debit cards and they are a great way to avoid spending more 
money than you have available.

If you like incentives: Credit
Credit cards are still the best way to earn rewards on purchases made, and 

credit card companies recognize the rewards market is more competitive than 
ever before. From airline miles to cash back bonuses to points toward vacations, 
credit card companies now offer a host of benefits that debit cards do not offer. 
But industry analysts at CreditCards.com say the industry is so competitive that 
many banks are trying to attract new customers and keep current ones happy, so 
debit card users may be able to earn some perks if they are not doing so already.

If you’re shopping at small businesses: Debit
Business Insider says it costs small-business owners more to process credit 

transactions than transactions in which customers use a debit card or cash. By 
using debit cards when patronizing local businesses, consumers can help small 
business owners keep more money in their pockets.

Debit and credit cards are secure and convenient ways to shop. One card may 
be better in certain instances than the other.

When to use credit and debit cards
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The benefits of joining credit unions
Many people conduct their financial business with banks. 

But credit unions provide a host of benefits that consumers 
who have always worked with banks may be unaware of.

Credit unions are similar to banks. Perhaps the biggest 
difference between credit unions and banks is that the 
former are nonprofit organizations. Credit unions tend to 
be smaller than banks, and membership may limited to cer-
tain people based on preestablished criteria. For example, 
some credit unions may offer membership only to people 
who live within a given postal code, people who belong to 
specific unions or trade groups, or students/employees of 
certain schools.

According to statistics from the Credit Union National 
Association, 3.7 million people joined a credit union in 
2015, and numbers are now at an all-time high. That’s likely 
because there are many perks to joining a credit union.

Why choose to join a credit union?
The financial resource Bankrate.com says that, since 

credit unions are not-for-profit entities, they can pass on 
extra money to their members through higher interest rates 
on savings accounts, CDs and other products. This also 

enables them to offer lower interest rates on loan products 
and credit cards.

Another advantage to credit unions is that they are coop-
eratives owned and operated by their members. This gives 
members a say in institutional decisions, and credit unions 
typically provide exemplary customer service because 
members are part-owners.

Credit unions typically charge fewer fees than national 
banks. Money Crashers says that many credit unions waive 
fees on checks, electronic transactions and withdrawals, 
and they do not require minimum balances. Overdraft fees, 
where applicable, tend to be lower than traditional banks.

Can anyone join a credit union?
Credit unions have limited eligibility by law. Customers 

cannot open an account in any credit union they choose; 
they must meet certain requirements. These imitations 
should not deter prospective customers, as many adult con-
sumers can find credit unions they’re eligible to join.

Individuals shopping around for a place to put their 
money may find that credit unions are just what they need.

Those looking to rein in their spending may want to take inventory of their dining habits. The budgeting resource The Simple Dollar says the average American 
eats roughly 4.2 commercially prepared meals per week. This equates to around 18 meals eaten outside of the home in a given month. That can cost diners roughly 
$232 dollars per month or more. Budget-conscious diners looking to curtail their spending can be pickier about when they choose to dine out. Simply eating at 
home a few more times per month can add up to considerable savings.

Did you know?

Check presentation to Make a Wish Foundation 
after funds were raised from The NEPA Chapter of 
Credit Union’s annual Bowling Tournament

Submitted photo

Submitted photoNET Credit Union is located at 119 Mulberry Street in Scranton.
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Financial Tips for 2018

“You’re never too young to learn the benefi ts of saving. A little planning now 
can go a long way towards a comfortable retirement. In addition to our products 
and services Service 1st members enjoy meeting with our Retirement and Invest-
ment Center. It gives them an opportunity to plan ahead for their family’s future 
with longer term investments and products such as life insurance.” 

-Colleen Phillips, Vice President of Marketing, Service 1st Federal Credit Union

“To be successful at anything you do, you need to have a plan. If you are on-
target with your savings plan, our team of professionals can give you the reas-
surance you are looking for to keep your saving momentum going. If you are 
setting savings goals for the fi rst time, we can help with that, too.  We have an 
assortment of online tools and calculators if you prefer self-service options.  
The best place to start is scheduling a free, personal fi nancial check-up with 
one of our trained professionals. It’s never too early or too late to start saving” 

-Linda Brown, Chief Administrative Offi cer, Service 1st Federal Credit Union

“Living within your means as we emerge from recession, and keep 
your credit card balances under 30% of your available credit limit.  
Look to refi nance any high interest debt and set a budget to pay 
yourself! At least 10% of your paycheck should go into savings. 

Anytime is a good time to begin saving money.  It’s just a process 
of balancing a “want” vs. a “need.” Set a personal savings goal – like 
save $1,000 between now and the end of the semester – that’s about 
5 months, so save $200 per month which breaks down to $50 per 
week. You could save that by brown bagging a lunch instead of going 
out for fast food between classes.  Also, open a checking account, 
get a debit card, learn how to utilize mobile or internet banking and 
electronic bill pay – these tools will help you use and track your 
money while away at college.  Finally, establish credit early – you 
can open a low balance limit or a secured credit card to begin build-
ing your credit history.” 

-Clarence Baltrusaitis, CEO, NET Credit Union

“The most important tip for anyone is to protect yourself from 
fraud. Guard your social security number, shred receipts and mail 
that have your personal information on it. Do not write your PIN 
number on your debit card or credit card. Do not write it on a paper 
and leave it in your wallet or purse.  Cover your hand when entering 
your PIN number.  Also, do not click on links in unsolicited emails 
Use complex passwords that aren’t easy to guess and change them 
every 6 months. Review your account statements on a regular basis. 
Block credit bureaus from selling your name to lenders at www.
optoutprescreen.com.  Monitor your credit report for free once a 
year at www.annualcreditreport.com. 

Pay yourself fi rst.  This means to take 20% of each paycheck and 
put it into a savings account which should not be withdrawn from. 
Open a credit card and only make purchases that you will be able 
to pay off in full by the due date. Do not charge more than you can 
afford.” 

-Colleen Madar, Vantage Trust 
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Financial Tips for 2018

“For people who are down and out and have gotten behind the ball 
on some of the debts they have – go talk to your local credit union. 
Most have many programs where they can help with debt consolida-
tion and help you build your credit back up. 

We don’t see people as a credit score, we look at a member as a 
whole and work with them to help improve their fi nancial situation.” 

-Carole Fischer, President/CEO, Corner Post Federal Credit Union

“At Community Regional Credit Union, we offer no cost 
accounts to members under the age of 18.  In other words, there 
are no dormant fees, no minimum fees, no statement fees, NO 
FEES! We encourage savings at a young age and offer a scholar-
ship each year to deserving high school seniors who are continu-
ing their education. Each scholarship recipient is awarded a 
monetary award and a no fee account for life! Scholarship recipi-
ents are recognized at each year’s Membership Annual Meeting.  
We also offer Roth IRAs to parents and have personalized coun-
seling through Members Financial Services, one of many credit 
union membership benefi ts at Community Regional.  Our hashtag 
is Your Community, Your Credit Union!” 

-Deborah Mozal, CEO, Community Regional Credit Union 

“Providing fi nancial education to our members and others in the com-
munity is an important part of our mission at Cross Valley FCU.  We want 
to help you develop strong personal fi nancial literacy skills so that you can 
make informed and wise money decisions.  Managing personal fi nances is a 
necessity for a healthy fi nancial future.  being able to avoid certain pitfalls 
and make wise decisions with your money throughout your life is important. 
We want to help you by providing information that can help you manage your 
money and minimize paying fees.  

Avoid overdraft fees. Overdraft fees aren’t just limited to those of us living 
paycheck to paycheck. These charges can strike anyone, at any time, but they 
are easily avoided with careful management of your personal fi nances. 

Be sure to immediately subtract in your check register any checks, debit 
card transactions, electronic deductions, or withdrawals to make sure you 
know your account balance. 

Invest in your future and plan for retirement today! No matter where you 
are in life, we can provide you with the proper direction, tools, and services, 
to help you prepare for retirement on your terms through MEMBERS Finan-
cial Services. Achieving the dream of a secure, comfortable retirement is 
much easier when you plan your fi nances. Let us help you reach your goals. 

At Cross Valley FCU we believe that you are never too young to develop 
healthy fi nancial habits. We want to help young adults get a head start in 
their fi nancial lives by showing them that managing money does not have to 
be a burden.  A great way to build a foundation about saving and to start on 
the right road to fi nancial responsibility is by being money savvy and know-
ing what to look for in a fi nancial institution.  Whether it be convenience, 
online tools, great rates, minimal fees, it is so important to shop around for a 
fi nancial institution that meets your needs. 

Building a budget, no matter how big or small, saving even just a few dol-
lars a week for a rainy day, and creating SMART Goals (Specifi c Measurable 
Attainable Realistic Timebound) for yourself are also key components to 
starting your fi nancial journey. 

Instilling in our youth the savings message is so important at Cross Val-
ley FCU, which is why we have created a free fi nancial literacy class that we 
offer to local grade schools, high schools, colleges, and Children and Youth 
Programs.” 

-Jill McGlynn, Chief Experience Offi cer, Cross Valley Federal Credit Union 
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